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How Temperature Anomalies Affect Agricultural
Commodity Returns*

Joo, Young CT SILC Business School, Shanghai University
Park, Sung Y2 Professor, School of Economics, Chung-Ang University

Abstract

Keywords

We investigated the effects of temperature anomalies on agricultural commodity returns (ACRs). We
considered ten major commodity markets: cocoa, coffee, corn, cotton, rapeseed oil, rice, soy beans, soybean
oil, sunflower oil, and wheat for the period spanning January 1990 to October 2022. We used quantile and
time-varying quantile regression approaches to examine how tem perature anomalies affected ACRs over time
and in various market states. Our empirical results show that the impact of temperature anomalies increased
when commodity returns deviated from normal market conditions. We also found that temperature anomalies
had heterogeneous effects on commodity returns. When the cocoa, cotton, soybean oil, sunflower oil, and
wheat markets were bearish, temperature anomalies had a statistically significant negative effect. However,
when the coffee, rapeseed oil, rice, and soybean markets were bearish, temperature anomalies had a positive
effect. The positive effect became stronger over time. During the bullish market states of cocoa, coffee,
rapeseed oil, and rice, temperature anomalies had a negative effect. Nevertheless, when the corn, cotton,
soybean oil, sunflower oil, and wheat markets were bullish, the effect of temperature anomalies was positive.
In particular, the impact has been stronger since 2020.

Temperature Anomaly, Agricultural Commodity, Time-Varying Quantile Regression

* This research was supported by the Chung Ang University Research Grants in 2022.
1 First Author, jooyc@shu.edu.cn
2 Corresponding Author, sungpark@cau.ac.kr
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Unveiling the Relationship between Digital and Live
Consumption in Arts and Cultural Experiences

Baik, Cheorat Ph.D. candidate, Department of Culture-Art Business Administration, Chung-Ang University

Heo, Shik2

Abstract

Keywords

Professor, School of Economics, Chung-Ang University

With the rapid progress of digitization in contemporary society, interest has grown in the interaction between
digital and live consumption. This study aims to investigate the determinants of digital and live consumption
in arts and cultural experiences, as well as the relationship between these two forms of consumption. First,
we used a bivariate probit model to find the differences in determinants between digital and live
consumption in Korea. In particular, individuals with lower educational attainment tend to consume
predominantly mass performances on digital platforms. This finding provides a specific cultural consumption
pattern exhibited by the lower-educated group in the digital era. Next, using the estimated correlation
coefficient obtained from the bivariate probit model, we found that digital media and live consumption
exhibit a complementary relationship, varying the degree of complementarity across cultural genres.
Especially for the classical music and stage performing arts genres, the complementarity between digital and
live consumption becomes stronger than in other genres. These results suggest that digital and live
consumption contributes to expanding the diversity and richness of arts and cultural consumption patterns

Arts and cultural consumption, digital consumption of arts and culture, digital and live correlation,
bivariate probit

1 First Author, qsaw0011@hanmail.net
2 Corresponding Author, shikheo@cau.ac.kr
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The Effect of Big-Box Hypermarket Entry on Neighboring
Apartment Prices : Evidence from the Costco Branches in
Korea

Ha, Jonghyun?  Ph.D. student, School of Economics, Kyung-pook University

Abstract This study employs a sophisticated Difference-in-Differences (DID) approach with spatial specifications to
examine the impact of big-box hypermarkets, specifically Costco, on apartment prices in South Korea.
Focusing on the proximity to these retail giants, the study rigorously analyzes apartment transaction data to
reveal how distance from hypermarkets influences residential property values. The methodology carefully
separates the effect of hypermarket proximity from other factors, providing a more precise understanding of
its primary influence on housing markets. The findings reveal a complex situation where apartment prices in
areas close to new Costco stores sometimes decline, while in other areas, there is minimal change. This
variation underscores the intricate relationship between hypermarket entry and residential property values. The
study points out that the impact is influenced by several factors, including the location of the apartments
relative to the stores and the size of the apartments, suggesting that these effects are highly localized and
variable. These findings have significant implications for urban planning and economic policy, emphasizing
the need for region-specific strategies in managing big-box retail developments. They advocate for a balance
between economic growth and the sustainable development of local communities.

1 First Author, hal1319@knu.ac kr
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World Economic Growth Conference
21 December 2023

ART-BASED URBAN-REGENERATION: THE
MEMORY AND APPROPRIATION OF PUBLIC
SPACE

500 Hee Lee
University of Kent

Introduction

Objective
To analyse art-based urban regeneration in terms of the role played by
artists, Intermediaries and institutions

To analyse cultural production and consumption with soclal networks
To exarnine the design of public spaces in terms of memory and
appropriation

Questions
¥ \What are the characteristics of ereative networks?
¥ What [s the role of artists and art institutions in urban regeneratmn.’

+ What Is the relationship between artisthe milleus and creative cities?

+ Why Is the memary 2nd appropriation of public spaces impartant to

urban regeneration?
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The Bilbao Effect

Bilban Guggenheim museum, which made both its architect Gehry and the Basque
ity world-famaus. s achisvement, measured in much-repeated metrics of visitor
numbers and economic uplift, in global recognition and media coverage, is
prodigiaus. It revived belief that architecture could be ambitious, beawtiful and
papular all at once, yet Gehry has always said that its success taok him by surprise.
“They said: "Mr Gehry, we need the Sydney Opera House. Our town is dying. |
looked at them and said: "Where's the nearest exit? I'll do my best but | can’t
puarantes anything™ Sa hie came up with the comwulsive, majestic, climactic
assembly of titanfumn and stone, of heft and shimmer,  cross-breed of palarao and
ship that alsa flips its tail like a jumiping fish, that now stands on the bank of the
rivar Nervidr.

The Bilbao Effect

The museurm was opened In 1997, and it has become the most influential
building of modem times. It has given Its name to the *Bilbao effect” -a
phenomenon wherely cultural investment plus showy architecture is
supposed to equal econamic uplift for clties down on thelr luck.

Itis the father of “loanic” architecture, the prolific progenitor of countless
odd-shaped buildings the warld over.

Yet rarely, if ever, have the myriad wannabe Bilbeos matched the original.
This ls prabably because it came about through a coincldence of conditions
that is unlikely to happen again.

Juan lgnaclo Vidarte, the museum's director says that it was meant to be *a
transformational project”,  catabyst for a wider plan to tum around an
Industrial city in decline and afflicted by Basque separatist terrorsm. It was
to be *a driver of economic renewal”, an “agent of economic development®
that would appeal to 2 “universal audience”, create a "positive image” and
“reinforce self-esteem”,

It hes been rewarded with 2 steady milion visitors a year, the 20 millianth
having arrived shortly before the 20th birthday. (Rowan Moare, The
Guardian, 1 October 2017)
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WIDOVOCE:
Transcending Space, Time and Artistic

Boundaries

Dr Boram Lee
Email: boram.lee@unisa.edu.au

Senior Lecturer, Arts and Cultural Management
University of South Australia

“Since the dawn of time, human beings have
found ways to mark important events in their
lives: the changing of the seasons, the phases
of the moon, and the renewal of life each
spring” (Allen et al. 2011, p. 5).
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The Role of Culture and Arts in Cities and Regional
Balanced Development-

My Observation and Experience ( Taiwan)
by Yu-Chen Chang

23 years ago,
The Ministry of Culture and Sports
The Ministry Of Culture and Tourism

1994

Korean Business Council for the Arts (KBCA)

161 private Corporations and Enterprises as sponsors

45% cultural infrastructure

30% supporting Arts (Fine Arts , Music ,Drama and Dance)

Learn from You......

1996~1997
Cultural Vision 2000 Committee (Korean)
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